SPAAAAH SATISFACTION:  SANDALS RESORTS INTERNATIONAL ANNOUNCES EXCLUSIVE PARTNERSHIP WITH DERMALOGICA®
~Luxurious Red Lane® Spas Offer State-of-the-Art Skin Care Treatments~ 
MIAMI February xx, 2010 –  Sandals Resorts International, parent company of Sandals Resorts, Beaches Resorts, Grand Pineapple Beach and The Royal Plantation Collection, recently unveiled an exclusive partnership with Dermalogica®, the highly rated innovative skin care line that has revitalized the industry.   Through the partnership, the Luxury Included® resort company with properties in Jamaica, Antigua, St. Lucia, Turks & Caicos and The Bahamas, will offer its pampered guests an upgraded skin care experience specifically tailored for the resort’s exclusive Red Lane® Spas.  The partnership, which includes Dermalogica’s signature Face Mapping® skin analysis as well as exclusive treatment options, debuted at Sandals Whitehouse European Village & Spa in December 2009 and at the all-new, all-butler resort, Sandals Emerald Bay, Great Exuma, Bahamas in February 2010.  By summer 2011, Dermalogica® will be introduced at all 20 Red Lane® Spas, located at Sandals Resorts, as well as sister brands Beaches Resorts and The Royal Plantation Collection.  
“Our clients hail from all parts of the world and what they all have in common is a deep appreciation for exceptional service and results,” states Adam Stewart, CEO of Sandals Resorts International. “We always seek opportunities to exceed guest’s expectations and are thrilled to form a partnership with Dermalogica®.  Whether by the pool, beach or in the privacy of their room, Red Lane® skin therapists can pamper guests with superior results-driven skin treatments using Dermalogica®, the number one professional skin care brand.”
Famed for its use of botanical and indigenous ingredients, capturing the true essence of the Caribbean, Red Lane® Spa will now offer guests the opportunity to experience Dermalogica’s® signature concepts including Skin Bar, Face Mapping™ and MicroZone treatments.  Additionally, the partnership will merge Dermalogica® and Red Lane® Spa’s services to create three signature skin treatments, including:
· The Tropical Preparation Skin Treatment – A 90-minute “welcoming” treatment designed to rehydrate and revitalize skin after traveling and to prepare it for new climate conditions.  This signature treatment includes a non-irritating exfoliation for the face and back, a customized aromatherapy back massage and a vitamin recovery masque to improve skin’s elasticity, tone and texture.   

· The Calm, Cleanse and Renew Skin Treatment – A 90-minute “2 in 1” treatment designed to relieving stress and replenish and revitalize skin, all while soothing redness and inflammation.  This signature service starts with a super-smoothing cleansing to remove impurities from the skin, followed by a calming masque and a gentle exfoliation of the back, concluding with a stress relieving massage that focuses on areas of tension along the spine.  The perfect way for guests to feel renewed and rejuvenated. 
· “Male in Mind” Men’s Grooming Skin Treatment – A 90-minute shaving treatment that will soothe male clients’ skin and demonstrate proper shaving techniques to prevent future breakouts and razor bumps.  Service includes pre- and post-shave techniques, which can be performed at home so clients can maintain their skin-care regimen.

In addition to the new spa menu, wedding-oriented services, exclusive for Sandals Resorts’ guests, and teen-oriented services for Beaches Resorts’ guests, are also planned for the near future.
About Sandals Resorts:

Sandals Resorts has earned a worldwide reputation for providing two people in love with the most romantic vacation experience in the Caribbean. Currently, there are 14 Luxury Included® Sandals Resorts located in Jamaica, Antigua, St. Lucia and The Bahamas. Each offers stunning beachfront locations; a choice of à la carte restaurants, from white-glove dining to barefoot elegance; all premium brand wine and spirits, including an exclusive partnership with California's legendary Beringer Vineyards; luxurious accommodations in a range of categories; unrivaled watersports including the Caribbean's largest PADI certification program; Butler Service for truly indulgent pampering; Sandals Weddings by Martha StewartTM; and signature Red Lane® Spas, with services and treatments inspired by the region.  In February 2010, Sandals Emerald Bay, Great Exuma, Bahamas made its debut, offering 183 all-butler service rooms and suites, an 18-hole championship Greg Norman-designed golf course and 150 slip marina.
 
Sandals Resorts has set the industry standard for the Luxury Included® vacation and has been voted the Caribbean’s Leading Hotel Brand at the World Travel Awards for 16 years in a row, and World's Leading All-Inclusive Company for 14 years in a row.  For more information, call your local travel agent or 1-800-Sandals (1-800-726-3257) or visit www.sandals.com.
About Dermalogica®:

Dermalogica® revolutionized the skin care industry when it emerged into the marketplace in 1986 with innovative formulations, which excluded common irritants, including SD alcohol, lanolin, mineral oil and artificial colors and fragrances. Jane Wurwand developed the products to better support the advanced curriculum she had developed a few years earlier for The International Dermal Institute, which she also founded. Beginning with Dermal Clay Cleanser, Multi-Active Toner, Skin Smoothing Cream and Skin Prep Scrub, which remain among the company’s top-sellers today, Wurwand led the company’s growth from an idea to the world’s most-requested professional skin care brand. Dermalogica has been selected as one of UK’s CoolBrands® for five years in a row.

Dermalogica® products are currently sold in 51 countries and are only available in select skin care centers on the recommendation of a qualified professional skin therapist in addition to the brand’s concept spaces in Santa Monica, CA; New York, NY; London, England; Berlin, Germany; Auckland, New Zealand; Dubai, United Arab Emirates; and Mumbai, India. Dermalogica® is made in the USA, with its global operations based in Carson, just south of Los Angeles. To learn more about Dermalogica® and the brand’s concept spaces, please visit www.dermalogica.com.

  ###

Contacts:  Cathy Decker

 
   Cristina Calzadilla



                 Lou Hammond & Associates

Lou Hammond & Associates



 212-891-0213


   212-891-0212



  
    cathyd@lhammond.com
   cristinac@lhammond.com  
    
